
 

How to Get Buy-In for a 360-Degree View 
of Healthcare Consumers 

 
Improving patient and consumer experiences improves consumer and patient retention. Your 

data lights the way toward meeting consumers’ expectations 

of your customer experience (CX). However, working with vast amounts of information 

requires time, effort and dollars. 

Creating a 360-degree view of healthcare consumers can help. It consolidates and better 

organizes your data. Then you can create stronger consumer profiles to improve consumer 

and patient interactions. 

But how you can get stakeholders to buy in? 

Find out by reading this whitepaper “Quantifying the Value of a 360-Degree View of 

Healthcare Consumers.” You’ll learn: 

• How to overcome siloed, inconsistent data with a 360-degree view 

• Five value opportunities a 360-degree view offers for improving, costs, revenues and 

efficiencies backed up by metrics. 

• Tips on creating a business value assessment to win over stakeholders. 

 

 

 


