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Happy customers often become loyal ones. And those loyal customers not
only reduce your marketing costs and purchase more products, they also
become brand advocates whose influence in digital channels will attract new
customers. Take a holistic look at how you engage with prospects and
customers to understand the best ways to build long-term customer loyalty.
Read this ebook to learn how successful businesses create loyal customers
while keeping business goals on track, including:

Automating proactive communications for more cross-sell opportunities



Customizing business rules to simplify compliance and enable fast updates to
loyalty programs

Using the full customer journey to identify effective ways to communicate
Anticipating needs and proactively offering assistance with omnichannel
engagement



